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The changing face of tourism
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So we build them this



Tourism plays a growing role in world

• Over 900 million international tourists traveled last year

• UNWTO forecasts it will grow to 1.6 billion tourists by 2020 – mainly in emerging destinations

• tourism economy 5 % of world GDP, and contributes to 6-7 % of total employment.

• International tourism ranks 4th (after fuels, chemicals and automotive) in global exports, 

• Has an industry value of US$1 trillion a year, 

• accounts for 30% of the world’s exports of commercial services or 6% of total exports; 

• In over 150 countries, tourism is one of five top export earners, and in 60 it is the number one 

• It is the main source of foreign exchange for one third of developing countries and one half 
of LDCs 



Tourism has the power to create change 

on a global scale.

• Preserve destinations for generations to come 

• Revitalize local economies and communities

• Alleviate poverty

• Safeguard our cultural heritage 

• Help reach the UN Summit’s Millennium Development Goals

• Create jobs within and beyond destinations

• Keep tourism dollars within destinations 
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Sustainability principles refer to the 

environmental, economic and 

socio-cultural aspects of tourism 

development. 

A suitable balance must be 

established between these three 

dimensions to guarantee its long-

term sustainability. 
UN World Tourism Organization

And sustainable tourism becomes even 

more vital.



Hundreds of organizations are doing

the right thing. But each in different ways. 



Global change can only happen 

with clarity and focus.
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Introducing 

the Global Sustainable Tourism Criteria

A set of common guidelines created with the input of experts, 

groups and companies from around the planet, defining 

sustainable tourism in a way that is actionable, measurable 

and credible. Setting a minimum standard of sustainability for 

tourism businesses across the globe.
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37 criteria, 4 pillars.

Social & 
Economic 

Cultural
Environmental

Sustainability
Management 
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The power of a single solution.

• Global, actionable definition of sustainable tourism

• Trust and value in certification 

• Influence on consumer demand and confidence

• Larger market potential and greater share

• Supply and market positioning for sustainable product  
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Global Sustainable Tourism Council

Promoting sustainable tourism practices 

around the world.

We do this by:

• Educating about and advocating for the 

Criteria

• Expanding understanding of, and access to, 

sustainable tourism practices worldwide

• Increasing demand for sustainable tourism 
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One vision we can all embrace.



Consumers are ready.

• 66% in U.S. believe their travel choices make a difference*

• 44% consider the environment when making travel decisions*

• $200 billion industry in the U.S. alone** 

• 59% of travelers would be influenced by a green rating index*

• 56% are skeptical and looking for information*
*Saber Holdings, 2010

** LOHAS 
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Fairmont Mayakoba



Using Local Providers



Community Tours Sian Ka’an



Fairmont Mayakoba



Hope



Enduring



Educated



Employed



Protected



Partners


