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What is the Rainforest Alliance?

• We are an international, nonprofit organization. 

• We work to conserve biodiversity and ensure sustainable livelihoods by 

transforming…

Consumer behaviorBusiness practicesLand use practices



Tourism in developing countries

• Tourism is the main “export” ( source of foreign 
exchange) for 83% of developing countries, and the 
leading export for 1/3 of the world’s poorest 
countries .

• For the world’s 40 poorest countries, tourism is the  
second most important source of foreign exchange, 
after oil.

• Latin America experiencing tourism growth above 
global average rates in the past decade. 

Sources: TIES, UNWTO, Worldwatch Institute, UN Council on Trade and Development
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Sustainable Tourism at the 

Rainforest Alliance

Goals

• Improve sustainability of tourism 

operations.

• Build business and consumer demand 

for sustainable tourism.

• Create globally accepted standards for 

sustainable tourism.
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Our work with tourism industry
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Our Sustainable Tourism 

Verification Process

• The Rainforest Alliance verification tools are structured as follows:

SCOPE

PRINCIPLES

CRITERIA

INDICATORS

• Business Management

• Cultural Management 

• Environmental Management 19

78

196



Selected criteria

• Concrete actions on environmental education to benefit 

nearby communities, collaborators and owners.

• Participation or support to conservation and 

management of natural areas (public or private) located in 

the areas of influence. 

• Support to sports, cultural, and recreational activities in 

nearby communities,  with prior consent of interested parties. 

• Tours to local enterprises and communities are 

encouraged, with their consent.



• Adoption of concrete actions to promote 

understanding and respect towards local culture and 

traditions. 

• Participation or support of initiatives for local 

community development with their consent.

• Use of the services of micro, small and medium local 

businesses, with preference for those who are sustainable. 

• Promote hiring and training of local personnel at all 

levels of the business.

• Promote the buying and manufacturing of local crafts 

and other local products.

Selected criteria



Support to local communities
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• Voluntary service and investment in the School of La Guaria:

• Involves the participation of guests in the improvement of the 

infrastructure of the local school that educates 22 children.

• Support with work at school or direct donation to the 

administrative scholar board.

photos: Hotel’s Facebook page

Las Colinas, La Fortuna de San Carlos



Pedacito de Cielo,  Maquenque Lodge 

& Laguna de Lagarto Lodge (Boca Tapada de San Carlos)

• These hotels joined efforts to support local 

development in coordination with their communities.

• Financial and in-kind resources were provided to repair 

the main access road to the community.



Understanding and respect towards culture 
and local heritage
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Chilamate Rainforest Eco-Retreat, Sarapiquí

• Owners have an active participation in community 

organizations including: 

• development associations,

• primary school associations,

• Chilamate and San Juan La Selva Biological 

Corridors,  among others.

• This participation provides a much better 

understanding of  the community’s reality. 

• Volunteering  is focused on community needs: 

conservation, community work or lessons given in 

local primary  schools.



Jamu Lodge, Cuyabeno,  Ecuadorian Amazon

• Through a mutually beneficial agreement,  staff members have 

consolidated a relationship with families from Siona-Secoya.

• The staff members are partners in the operation, ensuring 

themselves job stability as well as additional income.

• Visitors have a vast interaction with the community, sharing with 

the locals and learning about what makes them unique from 

other ethnic groups.

Pictures by 

TripAdvisor.com



Lodge Wasaí, Puerto Maldonado, Perú

• Prizes are given to local outstanding students.

• Cooperative agreements with institutions to improve 

education in local communities.
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Commitment to conservation
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Hotel Las Colinas, La Fortuna de San Carlos

• Mitigating deforestation’s impact along the Peñas Blancas river,  an 

important natural and tourist area. 

• Reforestation program near the Peñas Blancas river together with 

La Fortuna Boy Scouts and Canoa Aventura,  a local tour operator.

Photos: Facebook Las Colinas
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•Traveler’s philanthropy implementation should start 

with building awareness and respect towards 

local communities.

• Contributions to sustainability, traditionally 

considered “environmental”,  are key to improving 

local quality of life and therefore should be part of 

the philanthropy concept.

•The contribution from companies towards local 

development doesn’t necessarily have to be 

monetary,  but also the sharing of knowledge and 

intelligent solutions to specific problems.

Conclusions and recommendations

Photo by E. Ericksen
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• Philanthropic principles play a key 

role in improving education 

realities in local communities.

• Mutual understanding of local needs 

leads to positive impacts.

• Need for assistance in measuring and 

communicating impacts.

• Unity is strength.  Alliances avoid 

fragmented efforts with low impact. 

Conclusions and recommendations
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The Rainforest Alliance works to conserve biodiversity and ensure sustainable livelihoods

by transforming land-use practices, business practices and consumer behavior.


