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Travelers’ Philanthropy Resources:
Lessons culled from…

• Handbook & CD

Conferences

• Travelers’ Philanthropy 
Documentary

• Over last decade have 
learned how to do 
Travelers’ Philanthropy 
better and are developing 
sets of protocols and best 
practices.

Arusha, Tanzania,  2008



What Have We Learned?
8 Basic Lessons

1. Consumers/travelers express desire to get involved, 
contribute, give back
o Great potential but usually not well executed/exploited
o Little tracking of funds raised or how they are used.
o Problem that travelers’ face continue assaults from those 

with ‘hand out’; need more guidelines for travelers

2. Needs-based, not donor-driven
o Good intensions  don’t necessarily translate into good 

results
o Get to know the community and with them set priorities 

projects
o Projects off limits: vulnerable populations



What we have learned (2)

3. Recepient projects prefer 
cash, jobs or skill training, 
over material donations or 
volunteers.

4.    Travelers prefer hands-on 
involvement- voluntourism. 
o Need to find balance
o Develop respectful 

engagement between guests 
and hosts: 
SCLC: salsa classes, cooking 
classes, handicraft lessons

o Some project should be off 
limits: vulnerable populations



What we have learned (3)
5.  Solicitations: 

o Make it “an offer” not “an ask”
o Timing is important: visitors must first come to love the place and 

understand some of the problems. Then presented with concrete 
ways to help.

o “The Offer” should be made before they are preparing to leave, 
while they are still immersed in the destination.

o Passionate, knowledgable  promotors are key to contributions: role 
of the guides or the front desk staff, owners.

6. Work with well established  NGOs in the community with 
experience in carrying out development projects
o But not necessarily the large NGOS  (BINGOS) which receive lion’s 

share of assistance. Look for effective local NGOs or projects.
o In some cases, start your own program: KOTO International, Myths  

& Mountains, Punta Islita, Holbrook’s  SCLC



What We Have Learned? (3)

7. Repetition important: Before, during and 

after visit; follow up: newsletters, social 
media, etc.

8. Provide multiple and secure ways to give: 
at tourism business, at projects, online, cash, 
credit card
o Make sure comply with local and international laws

o Incentives important but not crucial: tax deductive, vouchers, 
matching grants



CREST’s online 

Travelers’ Philanthropy portal



Travel Rewards Donations
• Most frequent flyer miles programs offer way for travelers to 

give miles to designated charities

• Other rewards programs also give members option to convert 
points / miles into cash donation for nonprofits
o Examples:

– Delta Airlines (Delta SkyMiles):   The Nature Conservancy  

– Hilton Hotels (HHonors Giving Back - $25 donation for every 
10,000 points):   World Wildlife Fund

– United Airlines (Mileage Plus Charity Miles):   Conservation 
International

– American Express: Charitable organization receives $10 / 1,000 
points donated;  donations processed by JustGive



Where are we going?
6 Trends

1. Replicability and scalability : 
o Koto International, Myths & Mountains

2. Corporate & traveler commitment:
o A component of CSR strategy; not substitute for

o Intripid’s match of visitor donations

3.  Sustainability must be built in from outset
o Recognized as new for of development assistance flowing 

from tourism industry directly into host communities

o BUT: Supplement to, not substitute for government and 
development assistance

o Basecamp Masai Mara. Calabash Tours/S Africa



Where are we going? (2)

4.   Large-scale tourism businesses and spas 
integrating into their business plan: 
o Pellas Development Group, Peninsula Papagayo, 

Island Outpost, El Silencio

5.   Becoming recognized part of Responsible 
Travel: 
Global certification (GSTC) and Best Practice 
Training (Rainforest Alliance) integrating into  
their programs. 

6.   Destination-wide initiatives:
Monteverde initiative; IGTOA;  Cape Code, USA; Osa 
Peninsula
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