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Agenda

= Background literature
- Adventure Travel
* Travel Philanthropy
» Core Characteristics - Adventure Travel vs. Travel Philanthropy

* Adventure Travel - Why do we do it? Do we need to?

* Travel Philanthropy - Why do we do it? Do we need t0?

* The Plymouth-Banjul Challenge

* The PBC - the 'good’, the 'bad’ and the ‘ugly'.
* The 3 'S’ of Travel Philanthropy




Backgr'ound Ln‘erm‘ure

* Adventure Travel
* motivation - ‘push’ and 'pull’ factors
* 'hard’ vs. 'soft’ adventure
» characteristics of adventure tourism
* impact and trends

* Travel Philanthropy

» mainly volunteer tourism (with links to the the
above)

» corporate giving (i.e. CSR, charitable
initiatives)



Adventure Travel...
Why do we do 11?2 Do we need to?

Get cold, wet, hot,
thirsty, muddy, hungry, f
scared, exhausted,
injured, and sometimes

die?




Travel Philanthropy...
Why do we do 11?2 Do we need to?

éivmg
personal (charitable) values
social good
doing good for others
Time vs. resources
Taking ~
Feel good factor | 0 powaman Bo

ponation to PY

Self development rchase eeeke LU
Career aspirations AP N
Tax relief

(Source: http://www.dakarchallenge.co.uk/ 12 July 2011)



http://www.dakarchallenge.co.uk/

Core
Charac’rems‘rlcs

ADVENTURE TRAVEL

% Uncertain Outcomes (i.e.
Danger and Risk of travel activity)

% Challenge and Anticipated
Rewards (i.e. personal fulfilment
vs. others' performance)

% Novelty, Simulation and

Excitement (i.e. the travel
location and activity)

% Escapism and separation (i.e.

stressful lifestyles)

..supporting a good
cause IS NOT a

primary objective

TRAVEL PHILANTHROPY

#* Uncertain Outcomes (ie.
danger and risk of philanthropic
engagement)

% Challenge and Anticipated
Rewards (i.e social good)

% Novelty, Simulation and
Excitement (i.e. the philanthropic
location and activity)

% Escapism and separation (i.e.
privileged lifestyles)

..Supporting a good
cause IS a
primary objective
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% The worlds first ever Banger Challenge, ‘ v\
that has spawned so many others... et Caserreich
o ay olfy
% Approx 3,700 miles - 3 week challenge Giacall <l ‘1
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# In December 2002, the first group of *{Espana VS
hopeful souls left the UK in a motley pm{/\
collection of vehicles - most of the 42 T s
Teams even made it to Banjul. = Voroeco R

# This Challenge is now the longest
running banger challenge anywhere and
leaves the UK around Xmas time. (i.e.
next challenge: Dec 16 and 26 2011 and
Jan 6th 2012).

% Condition of entry is that ALL
vehicles MUST be donated to the .
Control Committee in The Gambia. Gines o

* The vehicles are auctioned and the 020% +Spos
erraMdtrlcs Map data ©2011 Tele Atlas - Té

funds raised are distributed to local :
worthy causes.




The 'GOOD ...

Community Based Initiatives

% PBC seeks to suppor"r lanlG'|'|V€S of Iocal communmes or
individuals within a community generally related to sport,

* but equality and poverty alleviation requires additional
mechanisms to unlock opportunities:
¢+ Sport related projects
¢+ SMEs and informal sector linkages,
¢ infrastructural/ development,
¢+ environmental strategies,

+ policy framework and planning that addresses needs of poor
residents not necessarily linked to tourism

+ Links to UNMDGs




.The 'BAD' and the 'UGLY"

—--——-+—1 Given the nature of the initiative... |—-+——-—

% Vehicle direct donations * Community divide
» Participants’ Behavior * Regional Security and Risk
* Mainstream tour ops % Loss of interest and focus
en‘rer'ing into compe’ri’rion * Lower ho. of parﬁcipan'rs
#* Internal compe’ri‘rion = 'better than no‘]‘hing
(more challenges) mentality’
* Loss of money * 'easy come, easy go'...
Clel af currenl cM!en%es g :
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3Ss of Travel Philanthropy
Slmple S'rr'afeglc: Sustamable
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- An idea

* Few people
* A small investment
* A purpose

;l\

Simple

Sk

Strategic

mind

- A well thought plan
* Entrepreneurial

* Transparent and
accountable process

=

- Environment

- Economics

- Community

* Avoid the 'better
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than nothing’

Sustainable




