Consumer Trends in Travel
Philanthropy

Or, How do I make a difference when I am not sure how to or if it
really matters?




e We care about the world and want to make a
difference.

e We watched what happened on TV and want to
help

* My son needs some international community work
on his college resume



The New Travel Heroes

® [ooking to make a difference through embedded
community opportunities

® Varying levels of commitment

® Confusion about where, with whom, and how



Client requests

o We want to volunteer while we’re on vacation.

® | want my kids to volunteer, but my husband wants
a vacation.

® We really like what you're doing. Where can we go
to make a real difference? We only have a week
during Spring Break.



Confusion

o We'd like to go to Africa or South America. Can we
see lions in South America while we work in an
orphanage?

e We'd like to go to a really remote area to work with
a tribe but don’t want to drive more than 3 hours to
get there.

* How do we know that our money is going to the
right people in the communities we are visiting?



~ Elevate Destinations

responds

® Donor Travel: facilitates trips for leading
international non-profit board members and donors
to check out projects on the ground

® Private Travel: Travelers who want to volunteer or
focus on special issues as they travel

® Urgent Service Travel: bringing volunteers to
second response disaster zones for 1-2 week
experiences



Donor Travel:
Global Fund for Women in India




Plan USA in Rwanda: Working with
established organizations to sustain
investment




Donor Bike Ride Across
lanzania




tart pumps at work
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Private Travel




Conservation activities




Community engagement




' Urgent Service Travel
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Elevate Team in Haiti
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Urgent Service Director
Andrea Atkinson







Question: What makes for a win-win
service experience? Answer: Connection




Challenges

Vetting opportunities and organizations
Community buy in and commitment

Danger of “commodifying” experiences and
communities: how do we cultivate community
vitality in this context?

Following up: evaluating and promoting traveler
commitment

Complexity of issues on the ground: don’t always
correspond to a superficial idealization



Thank you

the americas  asia & pacific honeymoons

VOLUNTEER TO
REBUILD HAITI




