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IMPROVING THE TOURISM
EXPERIENCE AND
PROIVlOTING LOCAL




A healthy community and environment
IS an
absolutely necessary condition
for the long term development
of
the travel industry in a destination.
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Tourism Benefits

Job creation

Government revenues from the tourismsector

Tourism revenues are often used to measure the
economic value of protected areas.

Also the park-entrance fees to National Parks can
help support the park systems.
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The benefits of tourism may not directly
reach the local communities.

- Jobscan be imported from abroad
. Earningscan beexpatriated

. Taxescan be avoided
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True sustainable development in
the communities?

Companiesin the travel industry
need to assess their relationship
with their surroundings from the
perspective that

they are a cell in a living tissue.
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~ The Global Development Research Center:
TheOOOA POI T &£ | £ OOOOOAEI
sustainable development of local communities
that serve as touristdestinations

In order to achieve this, the travel sector needs to address
this challenge from a well organized and respectful
perspective:

. Communities need to participate in the conceptualization of
the kind of development that they foresee for themselves.

. They need to prioritize their needs.
- They need actively participate in implementing the solutions.



A Travelers Philanthropy Program

canhelp the travel businesses establish an
organized system to support

theO2YYdzy AGUASEAQ ST

Instead of duplicating efforts, a good way for
travel business to reach communities is thru
nonprofit organizations (NGQOs).
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Rvishing they could have a stronger
positive impact on their
surroundings.

Tourism

Companies

Rvishing they had the funding to
have a stronger positive impact on the
Issues they face.

them work on their issues

and Government
Institutions
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Travelers Philanthropy is




American consumers of all ages are increasingly
motivated to buy products that have a connection
to a particular charitable or social cause. In one
recent survey, consumers ranked "purpose" as a
significantly more important reason to buy a
product than design, innovation or brand loyalty,
when quality and price are the same.

US Today
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Tourists are looking at new unbeaten paths to take
their vacations.

Travel agencies are looking to reinvent themselves and
recapture the attention of newer generations that are
now using other channels to make their reservations.

fOAAOEIC FOFI ADOAOEAOD AL A |
philanthropy activities, will add a value to the tourist
AGDAOEAT AAS 8

Something that online, impersonalized providers do
not do.



‘Meaningful volunteer activities
that connect travelers with local

people:
- Patrolling the beach for a turtle conservation project,

- painting a classroom of a local school
- helping plant trees as part of a reforestation effort

In addition to addressing true community needs, they deepen cross
cultural understanding and awareness of why sustainable tourism is so
vital to Costa Rica and other countries of the world.

The travel industry can capitalize on handson activities that bring the
tourist experience to a whole new level.

The opportunity to make the most of local cultures and make a
difference can bring amazing benefits to the community.
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Itis a winwin situation for
everybody

You as travel industry (hotelier, tour operator, or other).
. Because it improves your relationship with your community
. Improves the conditions in which you operate
- Improves your local image
. Improves your marketing opportunity
The community or the environment
. Because it helps solves the issue
. Generate empowerment
. Promotes sustainable long term development
The NGO
. Because it helps us accomplish our mission
. Helps us stop struggling for funding.
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LindbladExpeditions

Foundedin 1950. Focusedon finding creative ways to
Aodbl 1 OA OEA PI AABO Al OAAAL
They believe O O Edke their guests connect with these
Incredible places, the more they will become a force for
POAOAOOEI ¢ AT A POl OAAQEI C
Lindblad Expeditions have taken a very aggressive

approach to support conservation efforts in their main
AAOOEI AOET I O OEOO .'[/ 60
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Travel Philanthropy

it

“We have a duty to pass the planet along to future
generations in as unspoiled a way as possible. This requires
intelligence, foresight, understanding and creative effort.”

- Lars-Eric Lindblad, Passport to Anywhere

Giving Back to the Regions We Travel -
The LEX/NG Joint Fund for Exploration and Conservation

Lindblad Expeditions working with its partner, National Geographic, is more
committed than ever to preserving the world’s beautiful and pristine places.
By joining forces, Lindblad Expeditions and National Geographic are eager to
engage more individuals to care about the planet. Both organizations are
committed to working collaboratively through the fund to support initiatives
around the world, with a special focus on the regions we explore together;
thereby actively impacting the areas we care so deeply about.

Qutlined below are key philanthropic initiatives of the company arranged by
geographic location.
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Lindbladand Marviva

Marviva Is anon profit organization dedicated to
protect and createof marine protected areasin
Latin America

Lindblad Expeditions:
Presents information about Marviva
Raisedunding to support their efforts.

They have raised money to safeguard marine
sanctuaries and enforce fishing laws in Central
America in partnership with MarViva



MARVIVA  cons

Nuestro trabajo Quiénes somos Noticias Proyectos Donaciones

Pro gramas Inicio » Areas de operacion n. @ A

» Accion local Areas de operacion

-

: . - Para apoyar con la conservacion en el Pacifico Tropical Oriental, MarViva ejecuta programas de incidencia politica, desarrollo comunitario, investigacion y
» Incidencia Politica sensibilizacion en cinco zonas especificas:

1. Golfo de Nicoya. Se ubica en Costa Rica y bafia las costas de las
provincias de Guanacaste y Puntarenas, cuenta con numerosas islas como
: Chira y Venado. Constituye una notable zona turistica gracias a su
Areas de operacién exuberante flora y fauna.
En esta region MarViva trabaja con algunas de las comunidades en
proyectos de pesca responsable; para esto se cuenta con una comunidad
modelo a la que se le ha asesorado v orientado para que logre un
desarrollo sostenible a partir de los recursos marinos y costeros con que
cuentan.

» Comunicaciones

2. Osa. Situada en el Pacifico Sur de Costa Rica, a pesar de su pequefio
tamano, el Area de Conservacion Osa contiene cerca del 2.5% de la
biodiversidad del Planeta.

MarViva trabaja de la mano con los pescadores de la zona para ofrecerles
capacitaciones y fortalecimientos en el desarrollo de programas que les
permitan, de una manera amigable con el recurso marino, dedicarse a
diferentes actividades relacionadas con el turismo y la pesca responsable.

L e e
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In other areas, guests counted penguins at
over 40 sites on the Antarctic Peninsula,
assistingOceanites researchers in gathering
essential information to understand
environmental change.

This Is a more hands on approach that
engages visitors with conservation efforts
and educates.



~~ Another good example of a
U0NJ St SNR& LIKAf
the Titi Conservation Alliance In
Manuel Antonio.

They define themselves as tourisr
financing biodiversity conservatior
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To save the endangered Titi l\-‘lonke,n
by promoting sustaimable development
 and conserving the biodiversity
of Costa Rica’s Central Pacific Region.

TIT CONSERVATION
= ALLIANCE
Ad;ie'uing the sustainable bwc(c:rmm.

- Costa Rica's Central Pacific
whatwedo  the endangered titi monkey responsible travel get imvolved press photos [inks contact us




This organization works to protect the endangeredTiti
(squirrel) Monkey through efforts focused on the
conservation of the area surrounding Manuel Antonio
National Park.

They implement this by asking their members to
DOIL L] OA OEAEO O7A SEAOA 0OC
participating hotel solicits a $1 donation from each of

Its guests.

Guests get the satisfaction of knowing that they
helped protect this primate and its ecosystem and
there are welcome to participate on their activities,
such as reforestation and others.



Villa La Macha

Best
Western

Gay Real Estate Costa Rica
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FUNDACION CORCOVADO

ORCOVLDG

FOUNDATION
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Who Is the Corcovado Foundation’

The Corcovado Foundation was
created by concerned hoteliers of
Corcovado National Park to lead the
fight to stop illegal hunting and

logging



We support the ministry of environments efforts
to control unlawful activities in Osa.

We promote sustainable practices among
businesses and sustainable development among
communities.

We protect turtles nesting sites.

We have maintained an environmental education
program since 2003
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Sea Turtle
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~—What we are doing in Hrogresowith
the help oflocal people, international
volunteers and tourists:

Beaches are patrolled every night to prevent
poachers from robbing turtle nests

Biologists collect data from the eggs, hatchlings
and mothers.

Turtle nests in danger are relocated in a turtle
hatchery.

Eggs at the hatchery are protected 24/7 until they
hatch and hatchlings are released to the wild
iImmediately.
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Community Outreach

Communities have been outreached by the
foundation, thru environmental education and
community extension programs, such as

. The creation of a turtle conservation association

- Training for turtle management on nesting beaches

. Tour training to help locals be able to reach
International visitors

- The turtle festival in which schools, hotels and
the community participate















