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A healthy community and environment 

is an 

absolutely necessary condition 

for the long term development 

of 

the travel industry in a destination. 



The travel business has a direct 
relationship and dependence with the 

environment.   
·Healthy ecosystems 

and communities 
are key for 
providing tourists 
with a quality 
experience

·In general a 
community that 
welcomes tourists. 

untouched well 
preserved natural 

and historic 
attractions 

healthy environment

happy 
friendly 

staff

healthy 
environment



El Progreso:  rural tourism project



Tourism Benefits
·Job creation

·Government revenues from the tourism sector

·Tourism revenues are often used to measure the 
economic value of protected areas.  

·Also the park-entrance fees to National Parks can 
help support the park systems. 



The benefits of tourism may not directly 
reach the local communities.  

·Jobs can be imported from abroad 

·Earnings can be expatriated

·Taxes can be avoided 



True sustainable development in 
the communities?

Companies in the travel industry 
need to assess their relationship 
with their surroundings from the 
perspective that 
they are a cell in a living tissue.



The Global Development Research Center:

·The ÔÒÕÅ ÐÒÏÏÆ ÏÆ ȰÓÕÓÔÁÉÎÁÂÌÅ ÔÏÕÒÉÓÍȱ ×ÉÌÌ ÂÅ ÔÈÅ 
sustainable development of local communities 
that serve as tourist destinations

·In order to achieve this, the travel sector needs to address 
this challenge from a well organized and respectful 
perspective:   

·Communities need to participate in the conceptualization of 
the kind of development that they foresee for themselves. 

·They need to prioritize their needs. 

·They need actively participate in implementing the solutions.  



A Travelers Philanthropy Program 
can help the travel businesses establish an 

organized system to support 

the ŎƻƳƳǳƴƛǘƛŜǎΩ ŜŦŦƻǊǘǎ.

Instead of duplicating efforts, a good way for 
travel business to reach communities is thru 
nonprofit organizations (NGOs).



²Ƙŀǘ ƘŀǾŜ ŀƭǿŀȅǎ ŜȄƛǎǘŜŘΧ

Ɇwishing they could have a stronger 
positive impact on their 
surroundings.

Tourism 
Companies 

Ɇwishing they had the funding to 
have a stronger positive impact on the 
issues they face.

.'/ȭÓ 

ɆWishing somebody would help 
them work on their issues

Communities 
and Government 

Institutions 



A Travelers Philanthropy 
Program

Travel Industry 
Agent 

Community or 
Issue

NGO

Creating 
awareness of 
issues among 
tourist and 
generating 

funding

Implementing 
projects and 
guaranteeing 
transparency 

Establishing 
issues, 

participating and 
collaborating





American consumers of all ages are increasingly 
motivated to buy products that have a connection 
to a particular charitable or social cause. In one 
recent survey, consumers ranked "purpose" as a 

significantly more important reason to buy a 
product than design, innovation or brand loyalty, 

when quality and price are the same. 

US Today



·Tourists are looking at new unbeaten paths to take 
their vacations.   

·Travel agencies are looking to reinvent themselves and 
recapture the attention of newer generations that are 
now using other channels to make their reservations. 

·#ÒÅÁÔÉÎÇ ÉÔÉÎÅÒÁÒÉÅÓ ÁÎÄ ÐÁÃËÁÇÅÓ ÉÎÖÏÌÖÉÎÇ ÔÒÁÖÅÌÅÒȭÓ 
philanthropy activities, will add a value to the tourist 
ÅØÐÅÒÉÅÎÃÅȣȢ

·Something that online, impersonalized providers do 
not do.  



Meaningful volunteer activities 
that connect travelers with local 
people:

·Patrolling the beach for a turtle conservation project, 

·painting a classroom of a local school

·helping plant trees as part of a reforestation effort 

· In addition to addressing true community needs, they deepen cross-
cultural understanding and awareness of why sustainable tourism is so 
vital to Costa Rica and other countries of the world.

·The travel industry can capitalize on hands-on activities that bring the 
tourist experience to a whole new level. 

·The opportunity to make the most of local cultures and make a 
difference can bring amazing benefits to the community. 



It is a win-win situation for 
everybody
·You as travel industry (hotelier, tour operator, or other).
·Because it improves your relationship with your community

·Improves the conditions in which you operate 

·Improves your local image

·Improves your marketing opportunity

·The community or the environment
·Because it helps solves the issue

·Generate empowerment

·Promotes sustainable long term development

·The NGO 
·Because it helps us accomplish our mission

·Helps us stop struggling for funding.



LindbladExpeditions

·Founded in 1950.  Focused on finding creative ways to 
ÅØÐÌÏÒÅ ÔÈÅ ÐÌÁÃÅÓ ÁÌÒÅÁÄÙ ȰÄÉÓÃÏÖÅÒÅÄȢȱ

·They believe ȰÔÈÅ more their guests connect with these 
incredible places, the more they will become a force for 
ÐÒÅÓÅÒÖÉÎÇ ÁÎÄ ÐÒÏÔÅÃÔÉÎÇ ÔÈÅÍȱȢ 

·Lindblad Expeditions have taken a very aggressive 
approach to support conservation efforts in their main 
ÄÅÓÔÉÎÁÔÉÏÎÓ ÔÈÒÕ .'/ȭÓ 





Lindbladand Marviva
Marviva is a non profit organization dedicated to 

protect and create of marine protected areas in 
Latin America

Lindblad Expeditions:  
·Presents information about Marviva
·Raises funding to support their efforts. 

They have raised money to safeguard marine 
sanctuaries and enforce fishing laws in Central 
America in partnership with MarViva





·In other areas, guests counted penguins at 
over 40 sites on the Antarctic Peninsula, 
assisting Oceanites' researchers in gathering 
essential information to understand 
environmental change. 

·This is a more hands on approach that 
engages visitors with conservation efforts 
and educates. 



Another good example of a 
ǘǊŀǾŜƭŜǊΩǎ ǇƘƛƭŀƴǘƘǊƻǇȅ ǇǊƻƎǊŀƳ ƛǎ 
the TitíConservation Alliance in 
Manuel Antonio.

They define themselves as tourism 
financing biodiversity conservation.





·This organization works to protect the endangered Titi
(squirrel) Monkey through efforts focused on the 
conservation of the area surrounding Manuel Antonio 
National Park. 

·They implement this by asking their members to 
ÐÒÏÍÏÔÅ ÔÈÅÉÒ Ȱ7Å 3ÈÁÒÅ 0ÒÏÇÒÁÍȱ ÉÎ ×ÈÉÃÈ ÅÁÃÈ 
participating hotel solicits a $1 donation from each of 
its guests. 

·Guests get the satisfaction of knowing that they 
helped protect this primate and its ecosystem and 
there are welcome to participate on their activities, 
such as reforestation and others.





FUNDACION CORCOVADO



Working with people to 
ÐÒÏÔÅÃÔ ÎÁÔÕÒÅȣ



Who is the Corcovado Foundation?

The Corcovado Foundation was 
created by concerned hoteliers of 

Corcovado National Park to lead the 
fight to stop illegal hunting and 

logging. 



What do we do?

ÅWe support the ministry of environment́s efforts 
to control unlawful activities in Osa.

ÅWe promote sustainable practices among 
businesses and sustainable development among 
communities.

ÅWe protect turtles nesting sites.

ÅWe have maintained an environmental education 
program since 2003









Turtle training program 
Turtle management in nesting 

beaches



What we are doing in El Progresowith 
the help of local people, international 

volunteers and tourists:

·Beaches are patrolled every night to prevent 
poachers from robbing turtle nests 

·Biologists collect data from the eggs, hatchlings 
and mothers.

·Turtle nests in danger are relocated in a turtle 
hatchery. 

·Eggs at the hatchery are protected 24/7 until they 
hatch and hatchlings are released to the wild 
immediately.



Turtle Nursery



Community Outreach
·Communities have been outreached by the 

foundation, thru environmental education and 
community extension programs, such as 

·The creation of a turtle conservation association

·Training for turtle management on nesting beaches

·Tour training to help locals be able to reach 
international visitors 

·The turtle festival in which schools, hotels and 
the community participate










