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WHAT IS SAVE?

Scientific

Academic

Volunteer

Educational



WHY SAVE?

SAVE represents a potentially important market 
segment for emerging destinations because SAVE 
tourists:

• Come to contribute to the destination
• Generally do not need well developed infrastructure
• Pay for their experience
• Generally have longer stays (can fill low season)
• Beyond their work/research, also spend time traveling
• Provide very valuable word-of-mouth exposure



SAVE TRENDS

Travelocity (2007)
• 38% planned to volunteer during holiday in 2008
• Corresponding figure was 11% in 2006, 6% in 2005

University of California-San Diego (2008)
Most desired destination for volunteer tourism:

• Africa (17%)
• East Asia (12%)
• South America (9%)

Travel Industry Association (2008)
30 million (roughly 1/5)  US travelers took
educational trip in last 3 years

International Institute of International Education (2007)  
US Study Abroad has increased 144% over past 10 years



WHAT IS THE AIM OF THE SAVE 
TRAVEL ALLIANCE?

To develop and enhance sustainable destinations by 
connecting them with Scientific, Academic, Volunteer and 
Educational organizations and travelers.

1. Marketing pre-existing opportunities

2. Identifying and packaging new opportunities

http://www.letsgohonduras.com/


HOW DOES IT WORK?

SAVE 
Travel Alliance

Destination 
Projects

SAVE matches travel opportunities to 
SAVE orgs or individuals through: 

• the website
• promotional materials
• events
• sales calls
• familiarization trips 

At the destination, SAVE helps create 
opportunities by:

• conducting initial site assessment
• selecting project
• packaging project
• setting up local office
• training local coordinator

. 

SAVE 
Markets

http://www.letsgohonduras.com/
http://www.letsgohonduras.com/


www.save-travel.org



SAVE DESTINATIONS



SAVE OPPORTUNITIES



WHO IS IN THE SAVE TRAVEL 
ALLIANCE?

FOUNDING PARTNERS:

OTHER ALLIANCE MEMBERS:

http://www.nationalgeographic.com/travel/sustainable/
http://www.counterpart.org/
http://www.gwutourism.org/
http://www.letsgohonduras.com/
http://www.letsgohonduras.com/


WHO CAN BE INVOLVED?

• Emerging Destinations

• Volunteer Organizations

• Scientific/Research Institutions

• International tour operators

• Local tour operators

• Local NGOs

• International NGOs/Donor Orgs

• Study Abroad Programs

• Language Schools

http://www.letsgohonduras.com/


HOW CAN SAVE AND TRAVELER’S 
PHILANTHROPY (TP) WORK 

TOGETHER?
• Shared local office/coordinator at destination

• Joint outreach to tour operators who may be interested in both

• Adding TP options to SAVE trips

• TP funds can support the creation of SAVE projects

• SAVE volunteers can help set up TP projects

• SAVE trips can be offered to people who contribute to TP online

• SAVE/TP packages can be offered to employees by corporations

• Cross-promotion on each others’ websites, catalogues, etc

http://www.letsgohonduras.com/


JOIN THE SAVE ALLIANCE



www.save-travel.org

THANK YOU!
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