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fil-an'-thro-pi
love + humans

the act of helping people

Philanthropy is an act of helping based 

on love or strong caring.

Definition: 



The Good Samaritan

Painting by Rembrandt



Origins of 

Travelers‟ Philanthropy within the 

Travel Industry

 Relatively new concept

 Name coined in 2001 by US-based NGO;

held 2 small meetings  for tourism businesses

 2003: CREST took over. Organized  

international conferences

 2004: Stanford University, CA., USA

 2008: Arusha, Tanzania, East Africa

 2011: San Jose & Monteverde, Latin America



Definition of

Travelers‟ Philanthropy?

 … tourism businesses and travelers 

making concrete contributions of „time, 

talent, or treasure‟ to local projects that is 

beyond what is generated through normal 

tourism business transactions.



Travelers‟ Philanthropy is about:

 Helping tourism businesses become actively involved as

‘good citizens’ in their travel destinations.

 Generating travel resources to assist local projects that 

provide ‘a hand up’, not ‘a hand out’: to promote social 

empowerment, sustainable long term development, and 

environmental conservation in host destinations.

 Enriching the travel  experience through meaningful, 

culturally sensitive, and productive interactions with people 

in the host communities.



Travelers‟ Philanthropy: 

Deepens Meaning of  Responsible 

Tourism

3 legs of

Responsible Tourism

Benefits to 

conservation

Benefits to 

communities
Guest education

Travelers‟ 

Philanthropy



Travelers‟ Philanthropy is…

 Growing corporate social responsibility within the 

tourism industry

 Civic-minded travelers and travel businesses giving 

“time, talent & treasure”

 New source of development aid to host communities

 Coalescing into more organized “best practices”

 Grown exponentially, with many millions flowing into 

community projects

 Capturing media attention



“Travel philanthropy is now core to 

sustainability,” said David Krantz, 

program director for the Center for 

Responsible Travel (CREST).
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http://www.selvaverde.com/


Why are Companies Involved?

 Vanguard are ecotourism companies with 
strong social & environmental ethic

 Rising needs in poor countries ~ shrinking 
government budgets & donor aid

 “Insurance policy” ~ easier to do business in  

host community

 Offers marketing differentiation

 Increases staff pride and commitment

 Increasing consumer interest & demand



Pioneered by Ecotourism 

Companies

http://images.google.com/imgres?imgurl=http://www.duke.edu/~sna/Hawaii/IMG_2352_web.jpg&imgrefurl=http://www.duke.edu/~sna/Hawaii/maui1.htm&h=533&w=800&sz=80&tbnid=8HTOqXRiGZIJ:&tbnh=94&tbnw=141&start=9&prev=/images?q=Giant+Sea+Turtle&hl=en&lr=
http://www.gapadventures.com/
http://www.africafoundation.org/default.asp


Moving Toward Mainstream



Moving Toward Mainstream



Some Ways to Give Back

to Host Communities & Conservation

 Business  or staff gives in-kind or financial support or 
provides time & expertise

 Organized tours or interaction with local projects 
integrated into the tourism experience

Fee split between tour operator and project

 Guests contribute money, supplies and/or volunteer to 
projects identified by tourism businesses
 Tourism company (hotel, tour operator, attraction, restaurant)

helps connect travelers with community projects

 Solicits donations; add on to room night or restaurant bill
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How Big is 

Travelers‟ Philanthropy?

• Grown exponentially, thousands of companies 

involved around the world.

• Well organized programs show success.
• Lindblad Expeditions raised $4.5m in donations in Galapagos in 

decade

• Myths & Mountains‟ READ Global Fund raised over $10m in 20 

years.

• But total amount of giving unknown.  

• “Most companies keep no records and very few have 

systems in place to be able to easily report how much is 

raised by companies, staff and travelers (2009 :Travel 

Philanthropy Report)

• Clearly untapped potential.
• CREST‟s Osa study found travelers expressed willingness to 

contribute $68 to community programs



Consumer Support for 

Travelers‟ Philanthropy

 More than 2/3 of U.S. and Australian travelers, and 90% of
British tourists, consider active protection of the environment,
including support of local communities, to be part of a hotel‟s
responsibility.

 46 million U.S. travelers chose companies that “donate part of 
their proceeds to charities.”

 In U.S., individuals represent largest single source (75%) of 
philanthropic dollars: $229 billion in 2007.

Therefore well organized travelers’ philanthropy initiatives hold 
great potential for generating increased and sustained 

contributions.



Center for 

Responsible Travel

Visit our website: www.responsibletravel.org

Learn more about travelers‟ philanthropy: 

www.travelersphilanthropy.org
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