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Definition:

love + humans
the act of helping people
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Relatively new concept

Name coined in 2001 by US-based NGO;

held 2 small meetings for tourism businesses
2003: CREST took over. Organized

International conferences

2004: Stanford University, CA., USA
2008: Arusha, Tanzania, East Africa
2011: San Jose & Monteverde, Latin America




Definition of
Travelers’ Philanthropy?

<+ ... tourism businesses and travelers
making concrete contributions of ‘time,
talent, or treasure’ to local projects that is

beyond what is generated through normal

tourism business transactions.




Helping tourism businesses become actively involved as
In their travel destinations.

Generating travel resources to assist local projects that
. to promote social

empowerment, sustainable long term development, and

environmental conservation in host destinations.

through meaningful,
culturally sensitive, and productive interactions with people
In the host communities.
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Travelers’ Philanthropy:
Deepens Meaning of Responsible
Tourism

3 legs of
Responsible Tourism

Travelers’
Philanthropy
Benefits to Benefits to .
. . Guest education
conservation communities
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Travelers’ Philanthropy is...

Growing corporate social responsibility within the
tourism industry

Civic-minded travelers and travel businesses giving
“time, talent & treasure”

New source of development aid to host communities
Coalescing into more organized “best practices”

Grown exponentially, with many millions flowing into
community projects

Capturing media attention




Ehe Ni
he New Jork Times
A"o\.'g’nber ]1 y
, 2008

ap)l of our trips have conser\lat'\on and
i resultedin raising ommunity initia-
D Om\“\q“e s'\gn'\ﬁcan\ funds tives when they trav
for our nun\)rof\l el.To address that,
ents, at very little wejust put together
i trip o Keny G )
Ivin g

Ca\\\manopu\os
e D imanopulos
: ] Making Travel Mean'\ngfu\

cost \othem,smce a - dwate;mo B

wedon't charge for calle! T i 4

s, Rather, hichwillaloY llll do
i c
lng d Better WOl‘ld Wh' T
ile Touri

! 1rmg It

gaharan tr
THE BIG \DEA: Ca\\imanopu\os
- The daughter ofa created Elevate Rather, o
Greek shipping Destim!ions. abou- y P
j magnate Cambridges jque tr ave advisory
& Massac\\usc\\s— ecializing ™ «“donor
pased Ca\\'\ma“o\)u- travel,’ allowing
\as grew UP on cople Who fand i
« awgyacht, Lemat'\o“a\ nonpro t
organ‘\zat'\ons tovisit
sl pro}cc\s an

--arseas:

s 0
Mop 108 Ut gy,

re ¢, 5 hay, gy,

anbearebbe rj/tu’a/a—

Shigyey . Se0 14 g,

i rave ”7'0/1;7,‘70’70;77/-[
larg oo ' ok 5
o e g >

ts P
Py

B &y

Forgpy e

Chy,
A e Mag
hqnd"’glgu gy
va,

adine Rubin:
- ennie Gordon/'G

\
/ ' 1 .
V
'
o p

anthropic

L Ba Satt b
ouiside P EEULE Fehruart

200%
Dest\nat.mr\s: pdventure afruts™

reck out these ways i rrak

Che
o get inspired.

Givingd Large
reat adventlr® et rraking 3 diffarence.
phiianthmp + of yOur mp—and dare &

y GoPhilanthropi
anthropic. Scoft G
V2 A Sord :
and his wife to help the centon says a visit to an elephant ref
er. nt reiuge in Thai
ailland has

y @ par’

1 might be 2 rpaction &0 the
unsem'\ng state of wortd po\vt‘ms,

{OWARD
“T ember 10. 2008

na _1ravel phila

her | A nthropy is now co

day Program d_l \/ said David Kr re to

else RES girector for the C antz,
ponsible Travel (CRESenter for

T).

g
I .

fian Trail, & 5.
Asia Transpaciﬂc Journeys
{courtesys foger 'LeMoyne,‘

yayaker

padd\'\r\g camp for raRns with
. Smph\st\ca‘ced explorers and

otes have always known @ seorel what engadingd

hether it reer of risk 87

the greatast aryeniure: once

anon phecar? even

of what's

I
and i
thare. T3k



Tour
Operators

Intrepid
Foundation

Models of Engagement

Tourism
Companies
CSR
Statement/
Certification

Local Project
or NGO

Corporate
Contributions

Accommodatio Hotel or
Chains

Vail Resorts
& RockResorts

National Forest onservation Learning
Service Center

Transport

Ethiopian
Cr TR

THE NEW SPIRIT OF AFRICA

Greenet
Ethiopia



http://www.selvaverde.com/

Why are Companies Involved?

+ Vanguard are ecotourism companies with
strong social & environmental ethic

+ Rising needs In poor countries ~ shrinking
government budgets & donor aid

<+ “Insurance policy” ~ easier to do business in
host community

< Offers marketing differentiation

< Increases staff pride and commitment

< Increasing consumer interest & demand




Pioneered by Ecotourism
Companies
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Building Literacy and Communiti
Through Libraries
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Some Ways to Give Back
to Host Communities & Conservation

<* Business or staff gives in-kind or financial support or
provides time & expertise

<+ Organized tours or interaction with local projects
Integrated into the tourism experience
Fee split between tour operator and project

< Guests contribute money, supplies and/or volunteer to
projects identified by tourism businesses

X2 Tourism company (hotel, tour operator, attraction, restaurant)

helps connect travelers with community projects
X2 Solicits donations; add on to room night or restaurant bill




Grown exponentially, thousands of companies
Involved around the world.

Well organized programs show success.

But total amount of giving unknown.

Clearly untapped potential.



Consumer Support for
Travelers’ Philanthropy

% More than 2/3 of U.S. and Australian travelers, and 90% of
British tourists, consider active protection of the environment,
Including support of local communities, to be part of a hotel’s

responsibility.

“ 46 million U.S. travelers chose companies that “donate part of
their proceeds to charities.”

“ In U.S,, individuals represent largest single source (75%) of
philanthropic dollars: $229 billion in 2007.
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VISIt our website:

Learn more about travelers’ philanthropy:

Martha Honey.



